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SUMMER HORROR-DAYS AS CAR KEY BURGLARIES ESCALATE.

Summer holidays are becoming summer horror-days for owners of expensive cars as car key burglaries look set to reach an all-time peak in August 2009.
More and more people are being contacted while on holiday to be alerted their car is missing following a car key burglary, the fastest growing method of vehicle theft. 

“A modern car is virtually impossible to steal without a key, so thieves are breaking into homes and taking car keys with a frequency never seen before,” said Paul Stacy of Coverbox, the pay-as-you-drive insurer.

“Our system has noted a higher-than-usual number of vehicles being taken following key thefts from the home, and a significant number relating to break-ins while owners were on holiday this July and August.

“We fit free theft-tracking as part of our insurance package which means we can track, locate and return customers’ cars within hours.
“But with better vehicle security making cars more secure, the emphasis on protecting a car is now moving to house security. With the purchase of an expensive or desirable car, we would recommend that proud new owners also invest in a little more security at home.

“When taking a holiday, the best approach is to park your car in your garage, if you have one, and then lock your car keys in a safe or give them to a friend or neighbour for safe-keeping. If your home has an alarm or visible security such as CCTV or window locks, then that will be a deterrent.

“If in any doubt, then park or store the car somewhere secure, such as an office car park, or with a friend, or even ask to park it at the dealer from where you bought the car.

“But it helps to know how car thieves work. Most expensive cars are stolen to order, either to be exported or given a false identity and sold on. The ‘investment’ in a car key burglary can therefore yield a massive profit for the thieves.

“Thieves will often target a particular car by following it home, or by cruising an area with a ‘shopping list’, looking for particular makes and models; they will also mount surveillance of a car or house for signs that the owners are away – and then break in.

“As part of their theft planning process, some will even try to sneak a look through windows or letterboxes to try to spot keys left lying around, and will use garden canes with hooks or even fishing rods through letter boxes or open windows to take keys without breaking in.

“However, when they do take a car they will often drive it just a few miles and seemingly abandon it; what they’re doing is ‘sanitizing’ it: checking to see if the car is fitted with theft tracking equipment – in which case it will be returned to the owner often within hours.
“But those that aren’t fitted with theft tracking equipment are then picked up by the thieves a few days later, and are unlikely to be seen again.”

Coverbox pay-as-you-drive insurance allows drivers to take out comprehensive cover that is paid for by the mile, with the price per mile varying according to the time of the day or night: off-peak, peak or “super-peak” times.

Over-23s are charged according to rush hour (Mon to Fri 730am – 930am & 430pm to 600pm excluding public holidays) or off-peak use, but under-23s are also subject to a “super-peak” charging structure: Friday, Saturday and Sunday 1100pm to 500am, and public holidays 1100pm to 500am.
All Coverbox policyholders get free theft tracking – which would be at least £200 more on top of a traditional insurance policy – in addition they have a personal website which enables them to see precisely how many miles they are driving, and what the cost of those miles is.

The technology behind Coverbox - provided by Cobra, one of Europe’s leading automotive security companies, and based on proven equipment specified as original equipment by several major car makers - means customers will also have the additional peace of mind of theft tracking: in virtually all cases, Coverbox can track and locate the car if it is stolen.
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